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The paper considers an interaction mechanism between labor and educational markets in the national
economy. Weak points of this mechanism in Russia are revealed. It examines essential characteristics of social
partnership and the need to use this institution to improve effective interaction of the two markets. Relevant
conditions to establish social partnership are looked into. The paper describes macro and micro level factors that
restrain interaction among educational institutions, businesses and state in socially important markets. Actions to
forge effective social partnership are proposed.
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Рассматривается механизм взаимодействия рынка труда и рынка образовательных услуг в
национальной экономике, выявляются точки разрыва в данном механизме в России. Раскрываются
сущностные характеристики социального партнерства и обосновывается необходимость использования
данного института для налаживания эффективного взаимодействия двух рынков. Определяются
необходимые условия для становления социального партнерства. Приводятся факторы макро- и
микроуровня, сдерживающие взаимодействие образовательных учреждений, бизнеса и государства на
социально значимых рынках. Предлагаются меры по налаживанию эффективного социального
партнерства.
ИННОВАЦИОННАЯ
ЭКОНОМИКА;
РЫНОК
ОБРАЗОВАТЕЛЬНЫХ
СОЦИАЛЬНОЕ ПАРТНЕРСТВО; ЧЕЛОВЕЧЕСКИЙ КАПИТАЛ.

An innovative character of economic
development is based on information and
intellectual resources of the society and implies a
large differentiation of economic subjects and
their interrelations. It entails a growing role and
growing requirements for human capital. This is
exactly why the most important challenge today is
to increase adaptation abilities of human capital.
Effective interaction of the two kinds of
market can be provided only on condition that
there is a flexible and effective mechanism to
accommodate direct and inverse links. Its basic
element is mainly economic subjects through
which the relevant practical actions are taken to
support the interaction mechanism. One of the
promising forms to accommodate interests of
economic subjects is social partnership. In this
respect it looks absolutely timely to do any
research of the role and forms of social
partnership in terms of the two markets’
interaction.
The research area becomes even more
relevant due to the fact that subjects of the

УСЛУГ;

РЫНОК

ТРУДА;

markets in Russia are just accumulating
experience in accommodating common interests.
This paper is aimed at analyzing the role of
social partnership in providing effective interaction
of the labor market and educational market in the
context of challenges and opportunities.
The following objectives have been set for
the current research:
— to look into the problems of the labor market
and educational market interaction;
— with the help of theoretical and methodological
analysis of social partnership to mark out its
essential characteristics as a specific type of
social interaction;
— to define and justify conditions contributing to
effective interaction of educational institutions,
businesses and state in the field of the labor
market and educational market interaction;
— to diagnose «sore spots» in establishing social
partnership relations and examine the causes
constraining new forms of social partnership;
— to propose actions to improve the social
partnership mechanism.
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The labor market, as a system of relations
between employees, employers and the state,
performs important functions in the national
economy. It regulates labor demand and labor
supply, stimulates professional, inter-industry,
in-process and social mobility, and provides
social protection of employment. In its turn, the
educational market can be seen as a system of
relations between households, employers who
make a demand for educational services,
educational institutions and the state. Its key role
in the turnover of GGP is interaction between
demand for educational services and their
supply.
Both markets are independent economic
systems. However, they are closely interrelated.
Speaking about underlying reasons behind this
connection, we have to mention the following.
First, they function in a single market and are
open systems. Their openness is apparent since
they experience constant changes in the external
environment. Among prerequisites of these
changes there are economic ones: need for more
active investment in human capital, demand for
growing competitiveness at the micro and macro
levels, volatility of the economy; social ones:
need for fewer high social risks in the markets,
provision of successful integration of a person
into the society, and European labor and
educational space; technological ones: constant
and active changes in the structure of the
national and world economy, fast-growing
information flow, appearance of new forms of
employment; institutional ones: need for
diminishing high transactional costs of market
subjects through creation and consolidation of
institutions that help reduce uncertainty of the
economic environment and decrease the degree
of information asymmetry.
Second, both markets actively participate in
the system of human resource reproduction. The
educational market enables inclusion of a person
into the professional education system, which
forms the future structure of labor supply in the
labor market. The labor market is a final step in
involving population into the system of efficient
employment.
Third, the degree of training of a specialist in
the educational market is assessed by the
environment of labor service consumption rather
than by the educational environment itself. So,
the labor market, eventually, determines major
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education quality standards in terms of change in
demand for certain professions and refined
competences that applicants for definite jobs
should have. Consequently, the existing
dynamics of the demand in the labor market
represents a non-price factor of supply and
demand in the educational service market.
Forth, in the labor market education can be
seen as a signal about potential abilities of a
candidate for a vacant job. The signal function of
education was initially studied in the research of
M. Spencer. In his opinion, the role of
education is not so much as to develop abilities
and skills of those who study, but rather help a
person to signal about their abilities and
capacities in the labor market [12]. The concept
of education as a signal is based on two
assumptions. Firstly, the labor market is
characterized with information asymmetry. Thus,
at the moment of hiring, abilities and skills of a
potential worker are unknown to the employer.
Moreover,
acquiring
and
cross-checking
additional information entails certain transaction
costs for a business. Secondly, there is a direct
dependence between ability to study and ability
to work that the future employee demonstrates.
Thus, the obtained education is a signal to the
employer about the abilities of the future worker.
Consequently, the employer can expect a bigger
delivery from a worker with a higher level of
education. The level and quality of education is
confirmed with a corresponding educational
document. So, the signal function of education
contributes to a more efficient selection and
distribution of labor resources through a lower
degree of information asymmetry for the
employer. However, significance of the signal
function of education constantly changes in the
labor market.
Thus, interaction between the labor market
and educational service market is objective and
represents a space where economic and social
interests of all the subjects in both types of the
market
intermingle.
The
mechanism
of
interaction between the markets has a number of
direct and inverse links.
When looking into theoretical fundamentals
of the interaction between the markets, we have
to agree with the authors who say that the
interaction is asymmetric from the very
beginning and shifted towards the labor market
[6, 10, 16]. The labor market is an external
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factor for the educational service market. It is
the labor market that generated initial impulses
to changes in the system of education, since
changes that occur dynamically in the structure
of production dramatically transform the
structure of employment and diversify demands
for the professional qualification level of the
employed and their mobility.
Therefore, if there is no information about
the labor market and its trends, the educational
market is unable to define its strategic goals. To
transfer external impulses into internal stimuli of
its development, it has to know to what extent
the personnel training in the current economy
corresponds (by its qualities) to the present and
future demands of the labor market.
If the labor market delivers initial impulses,
then internal factors of the educational market
development determine the response: relevant
supply of educational services. Through its tools,
it helps create a corresponding supply of
educational services and satisfy the demand for
certain quality of labor services that appears in
the market. To adapt education for new labor
market conditions some tools can be used, such
as change of standards, better quality of
education, a bigger variety of educational
services, smaller time lag between appearance of
the demand for certain specialists and the
period, when this demand is met, etc.
Speed and correspondence of reaction depend
mainly on such factors as efficiency of
educational institutions, quality of the teaching
staff, educational market transparency for
potential investors, high level of integration
between businesses and educational institutions,
formation of a single educational space in the
country (goals, objectives, standards, accreditation
and licensing), etc. As a result, the educational
service market plays an important role in
accommodating interests of employees and
employers and in providing correspondence of the
employed population by its quantitative and
qualitative parameters to the structure of the
demand for labor services in the national
economy.
When assessing the mechanism of interaction
between the labor market and educational
market, it is worth considering two important
issues. The first issue is a regional aspect. The
matter is that accommodation of qualitative
parameters for the two types of market is

impossible in principle as the labor market
produces demand for specialists at the regional
level in the first place. Economic subjects decide
on investment in education considering not only
demand for future jobs and competences in a
definite regional market but also the demand in
other regions’ labor markets. Consequently, each
educational institution has to understand what
labor market it works for: either for this
particular regional segment or other segments of
national and international markets. The second
aspect refers to the presence of time lags. Due to
them, the two markets interact discretely. The
longer is the period when educational services
are provided, the bigger is the time lag within
which the two markets adapt to each other and
the higher is the probability of structural
disproportions in the professional training of
human resources. The need to shorten time lags
causes the need for improved projections of the
demand for the qualified labor force.
Thus, the labor market and the educational
service market have to cooperate. The essence of
economic activities of the latter one is to assist
to all the subjects of the labor market in solving
problems.
Labor and educational markets interaction is
featured with breakdown of direct and inverse
links. Broken coordination in the development of
the markets is proved by the deficit in engineering
staff in the key sectors of the Russian economy.
In 2008, according to the data from human
resources services, the deficit in engineers in
Russia was 25 % from the existing demand [14].
The deficit has not diminished today. The
economy needs twice as many engineers as there
are in the labor market now and 4 times as many
highly-qualified engineers [14].
At first sight, the lack of engineering staff is
mainly caused by insufficient scope and quality
of training. However, this hypothesis is partly
worn down by the survey conducted jointly by
the State University — Higher School of
Economics and Rosstat. It shows that engineers
account for 30 % of all workers with higher
education. The total number of students that are
trained in engineering is about 23 % of the total
number of students [14]. That is why, without
denying that there are problems in the field of
professional training of engineering staff, let us
look at the problem of deficit in engineers in
terms of the labor market. The survey has
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revealed that about 60 % of engineers do not
work within their specialty and half of this
number occupy the positions of workers that do
not require higher education at all [15].
Therefore, deficit in engineers is explained to a
large point by the factors of the labor market
development, namely: low social status of
engineering work, relatively low salaries and
limited opportunities for professional and
personal growth in the conditions of the raw
material vector of the economic development;
big proportions of «overtraining» that results in
moving people with higher education into
positions that do not require such a level of
competence.
«Overtraining» means a higher level of
education comparing to the level of demands
made to the worker on the part of the functions
he or she performs. Disproportion between the
obtained diplomas and the occupied position
means «overinvestment into human resources».
For the economy this means worse labor
production, for the worker it entails decreased
income and growing dissatisfaction with labor.
Today, in the Russian labor market, every fourth
graduate does a job that does not require higher
education. Most of the downshifting highly
trained personnel drift to the pool of specialists
with secondary level of qualification. To do these
jobs one does not have to have education higher
than the one provided by secondary technical
school. Every tenth university graduate ends up
here. Moreover 5.5 % of university graduates
occupy front line positions in trade, 6.3 %
operate as blue-collar workers [10, p. 21—22].
Appearance of many overtrained workers in
the Russian economy is primarily caused by a
gap between the two markets. On the one hand,
there is still an extensive demand for higher
educational services in the educational market.
Herewith, it is hard to provide high level of
training in the conditions of such a large scale.
On the other hand, over the last decade new
workplaces have appeared mainly in the field of
trade and services which do not demand higher
education from the employed. Workplaces in the
production sector, in particular in the processing
industry, are modernizing very slowly. Employers
play a rather important role in the growing
number of the «overtrained». Analysis of their
requirements reveals that more than 70 % of
managers are interested in hiring a worker with a
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higher level of education than the job requires
[9, p. 25]. This interest can be explained by a
bigger creative potential, better ability for
innovations and performance of such workers.
According to the Russian monitoring of
economic position and health of the population
(RMEZ) in 2008, 36 % of respondents worked
in exact correspondence with the specialty they
had been trained for, 19 % — in approximate
correspondence and 45 % people were employed
for the jobs that had nothing to do with their
education [6, p. 50]. Inconsistency between the
qualification and actual employment means that
the money invested in education is used
inefficiently and the competences obtained in
the educational market are not applied. Absence
of demand in the labor market for the specialists
trained in the educational service market is
called «occupation-education mismatch».
We have to say that this mismatch is objective,
due to constant structural changes in the economy,
time lag in the educational field, etc. Nevertheless,
its profoundness in the Russian economy starts
causing serious concern. Even today, about every
fourth Russian worker has never been employed by
their specialty and every third one turned it down
when building their career [6, p. 52]. This situation
is the result of low quality of education, irrelevant
training profiles, relatively low quality of
workplaces, living standards, etc. All these causes,
taken together, signal about serious unbalance
between the two markets.
Decreased relative size of additional income
for a higher level of education. The issue about
how investment into education helps getting a
higher salary is important for any economy. The
way it is settled says for the mission and value of
education in the society, significance of the
human capital in contributing to the increased
competitiveness of the national economy.
In the opinion of Professor R. Kapelyushnikov,
in Russia the level of education is the most
important determinant of the salaries that people
earn. Thus, according to the data of 2008,
workers with incomplete secondary education
made much less money than those with
complete secondary education, the gap was
about 20 %. At the same time, university
graduates earned about 40 % more than those
who finished secondary school. This is not that
much, if we take into account the fact that in
the majority of the developed countries the
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premium for higher education varies within the
limits of 50 to 100 % [6, p. 65]. Moreover,
analysis of the income change in time has
shown, that over the last 15 years, the relative
increment in earnings from secondary education
has fallen a little whereas the increment in
earnings from higher professional education has
not changed a lot for women and gone down
considerably for men. One more worrying
symptom is a considerable decrease in premium
for higher education for males [6, p. 66]. Thus,
connection between the level education and the
level of earnings seems to be quite inconsistent,
which can entail rather far-reaching consequences:
few stimuli to improve professional and
qualification level and, as a consequence,
appearance of a knowledge irrelevance syndrome.
Thus, all the aforementioned phenomena show
that the cooperation between the two markets is
rather weak. There are no clear signals from the
labor market to the educational service market.
These problems give evidence that the labor
market does not sent clear signals to the
educational market. So, the educational market
is used to doing without external impulses from
the labor market. Demand for educational
services is determined by quite different things.
Actually, today the interconnection between the
two types of market is defined by the major
consumer of these services — individual
consumers. As a result the educational system
has to consider these requirements. Nowadays
educational institutions prefer to use such
strategies of economic behavior which mostly
focus on the demand from individuals rather
than demand on the part of the labor market.
So, most educational institutions have only
limited information about what employers want,
how important they find the quality of
education, certain degree level, status of the
educational institution, etc. In this relation
educational institutions adapt slowly to the
requirements of employers, they are inflexible to
the changes in the labor market in terms of
correspondence of the structure of volumes and
profiles of professional training, levels of
necessary competences. The situation is getting
even worse due to the fact that the educational
system is, in principle, a system «with delay».
Thus, internal factors of the educational
market development generate unbalance between
the structure of demand for personnel in the

labor market and that of supply of competences
in the educational market.
Considering all the above-mentioned, a
reasonable
question
about
efficiency
of
educational signals in the labor market may
appear. In the conditions when educational
institutions demonstrate low adaptability towards
current demands of the labor market, value of
education as an information signal is becoming
insignificant. Apart from this, a weaker signal
function of education in the labor market is also
caused by devaluation of diplomas due to the
large scale of higher education. Extension of
access to higher education results in the situation
when the degrees of a Bachelor or Master stop
being a rare thing. So, one can agree with S.
Roschin that today education in the labor
market is rather a background than a signal
system that reveals information about an
applicant for a position [16].
As a rule, educational signal is taken by a
Russian employer as a guarantee of development
of personality and individual qualities at a
certain
level
rather
than
professional
competences. At the same time, the signal unit is
most frequently the quality of a degree and the
name of an educational unit, which comes out
as a kind of brand in the labor market.
The existing breakdown of direct and inverse
links, which is the consequence of inefficient
performance of the two types of market, can
inhibit creation of innovative Russian economy in
future. That is why it is so important to coordinate
all subjects in the educational and labor markets.
One of the most promising forms of
collaborative activities of the state, business and
educational institutions in the field of education
is social partnership, which implies the practice
of joint decision-making and balanced, shared
responsibility.
The category of «social partnership» in
scientific literature, legal documents, scientific
and methodological papers has a variety of
definitions, which is conditioned by different
fields of science. With respect to interaction of
the two types of market, social partnership can
be seen as:
— an interaction mechanism of educational
institutions with different structures, subjects for
the purpose of self-development, self-organization;
— a form of interaction of educational
institutions with external environment;
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— a «transparent» translator of social services
commissioning to the educational system.
Thus, essence of the notion that is being
examined comes down to its representation as a
specific
activity,
an
interaction
system,
relationship between different subjects to obtain
a common effect.
There have to be certain pre-requisites so
that an institution of social partnership could
appear. In the paper by I. Osadchaya, who was
one of the first to touch on this theme, the
following conditions are marked:
— democracy and civil society;
— an objective need for interaction;
— tested mechanisms and procedures of social
dialogue;
— institutional representation of group interests,
legal and political establishments of government
in respect of regulating the interests of
participants in such relationship [7, p. 148].
In our opinion, the most important conditions
are the latter two. Let us look into them in more
detail. All subjects of social partnership have their
own interests, their own ideas about objectives and
role of professional education in the modern
society. So, getting involved in partnership
relations, the state has to regulate the labor
market and the educational market, but it also
has to contribute to the interest of business in
establishing long-term relationship with educational
institutions. As for educational institutions, they
need to learn how to estimate potential benefits of
future partners and substantiate prospects of
collaborative activities for them rather than just ask
them for money. In other words, social partnership
as a system of long-term relationship between the
state, business and educational institutions for the
purpose of increasing adaptation abilities of the
educational system, getting flexibility and social
security system in the labor market [7, 11] is only
possible when:
— each interacting party is interested in
collaborative activities and search for ways to
ease social problems;
— there is mutually acceptable control and
consideration of all participating partners’ interests;
— responsibility is balanced and shared by
partners.
Thus, the problem of benefit which each
economic subject can obtain from social
partnership is one of the major ones in this field.
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The main momentum that drives collaboration
is mutual interest of the state, professional
education and business in training professionals
whose knowledge, skills and professional
competences comply with requirements of
modern innovative economy.
Social partnership is good for professional
educational institutions as it would help them
consider demands of employers in a better way,
react to changes in the labor market more
promptly, increase quality of educational services
and, eventually, it would let institutions perform
their main function — provide high quality
training of specialists that are in demand in the
market. As a result, there is lower quantitative
and qualitative unbalance in the labor market
which is very good for business. Business will be
able, on the basis of university education and at
a charge, to have highly qualified staff trained to
the level and by profile that correspond to its
requirements, including prospective lines of
business development. In addition, employers
will
have
an
opportunity
to
diminish
transactional costs when searching for a suitable
employee, expenses on their retraining as well as
costs related with measuring the quality of
education an employee has received.
A well developed system of social partnership
contributes to better innovative activities of an
educational institution. Partners can be seen
both as co-authors of innovative development of
educational institutions and as partners in
implementing innovative processes, producing
innovative products and promoting them in the
market.
Moreover, the system of social partnership
can be used for mutual services. Thanks to joint
efforts in socially significant directions, business
gets support and trust of the government, forms
positive image of companies and create
conditions to lobby its own interests. If an
educational institution participates in social
partnership it can result in a bigger value of its
own brand.
Interaction of educational institutions and
business has to be built as an inter-sector
partnership. As for certain forms of interaction
between educational institutions and business,
there are quite many of them and they are well
covered in scientific literature. Domestic
experience in development and interactions of
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business and educational institutions has been
deeply analyzed in the paper by N. Kelchevskaya
and M. Srogovich «Developing a Mechanism for
Interaction of a University and an Enterprise is an
Objective Need of the 21 Century» [5, p. 112].
The paper reveals more than 10 forms of
practical interaction between interested parties.
The authors emphasize that the same forms of
interaction between higher school and business
are applied both in Russia and abroad:
internships of students at an enterprise, programs
of joint training of specialists. Employers can
also have an impact on reforming the
educational system as a whole if they lobby their
interests in governmental bodies, participate in
developing professional standards, qualification
requirements and educational programs. Even
today, associations of employers (for example,
Delovaya Rossiya) take an active part in
elaborating rankings of higher and secondary
educational institutions. Their assessments
influence image, reputation and, consequently,
competitiveness of educational institutions. In a
number of regions economic clusters having
educational institutions as their members start
being created. Moreover, for the time being the
state has the leading positions in this
cooperation. The major fields of interaction
between businesses and professional education
are defined by governmental documents and
documents issued by the Ministry of Education
and Science of Russia and by regional programs
of professional education development at the
regional level.
Monitoring of employers that was done in
2013 by the National Research University
«Higher School of Economics» showed that the
basic forms of interaction were still, first,
practical training and internship programs for
students, second, open days and job fairs, and,
third, joint training programs customized for
companies. Thus, in comparison with the
previous year the share of companies that
organized practical training for university
students grew from 24 % to 31 %. This number
increased from 21 % to 30 % for those who
trained college students and the number of
companies who participated in practical training
for vocational schools rose from 15 % to 23 %
[8, p. 56]. Up to 30 % of companies took part in
open days and job fairs that were organized by

universities, colleges or vocational schools. The
number of companies that came into agreement
for training specialists and workers in
professional education institutions of different
levels grew by 1.5—2 times [8, p. 57]. As for the
new forms of cooperation, only less than 8 % of
enterprises have had experience in joint projects
with universities and colleges such as, for
example, applied Bachelor’s programs. So far not
more than 10 % of employers have been involved
in one more form of networking for companies
and professional education institutions —
development of professional standards. Less than
10 % of the organizations that took part in the
survey have participated in managing educational
institutions through representation in collegial
boards [8, p. 51—52].
The following forms can be mentioned as an
example of effective initiatives in business and
professional education interaction:
— support given by business to continuous
education programs, for example, Presidential
Program of Training Managers for Enterprises of
National Economy of Russia;
— participation of business in the guardianship
boards of universities for the purpose of
implementing its own requirements for contents
of education and its results. Such an opportunity
has been given to business with a recently passed
law on autonomous institutions [4];
— creation of endowment funds in education in
order to establish a new structure in universities
that are able to integrate innovative projects of
business and education interaction, strengthening
material and scientific basis of universities, etc.
[2—3]. There are already endowment funds in
MGIMO-University, Financial University under
the Government of the Russian Federation,
Moscow Institute of Physics and Technology,
Skolkovo School of Management, European
University in St. Petersburg, Graduate School of
Management, St. Petersburg University, Siberian
Federal University, Southern Federal University;
— organization of network forms of interaction
between universities and enterprises, including
working out and implementing joint educational
programs, based on new technologies of knowledge
translation and development of practical skills.
We have to say, that although there are not so
many examples of such contacts, but still some of
them are there. For example, the governmental
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corporation «Rosatom» has been interacting with
15 universities headed by the National Research
Nuclear University «MEPhI» to train specialists
for atomic industry [17]. Recently the Ministry
of Education and Science of Russia has signed
an agreement with Roscosmos about setting up
a consortium consisting of 38 universities and
16 biggest enterprises in space industry [17].
St. Petersburg has positive experience of
social partnership, for example, in setting up
technological parks. One of them operates on
the basis of St. Petersburg State Polytechnical
University (first stage). New technologies are
applied there by medium-sized businesses. Thus,
a certain industrial scientific environment is
being created around the university.
Foreign companies, working in the Russian
market demonstrate their understanding of the
necessity for active participation of employers in
the professional education system. Schneider
Electric, a big international corporation and
leader in its field, interacts with more than 30
universities all over Russia. They include Moscow
Power Engineering Institute, Bauman Moscow
State Technical University, St. Petersburg
Polytechnical University, National Kazan State
Power Engineering University, etc. There are
quite a number of forms for cooperation. They
include joint educational centers where modern
technologies of electric power management are
studied in terms of the company’s equipment,
Schneider Electric scholarships, international
competitions «Go Green in the City», that help
students get advanced experience in practical
application of energy efficient solutions directly
from the specialist of the leading world company
in this industry, international internship
programs, etc. [13].
Thus, in recent years interest of business to
educational practice has grown, the same as an
ambition to play a growing role in it. This trend
corresponds to the general world practice.
However, this interaction has not got a stable basis
so far, it does not focus on the long-term
prospective and is often based on personal contacts
and connections [9]. According to the data of
monitoring employers in 2013, employers choose
practical training and internship programs for
students as the most promising form of cooperation
for their companies: for 46 % of the surveyed
companies this type of cooperation is interesting.
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Almost one fourth of managers find it helpful to
have a chance and organize programs of applied
training in their company jointly with an
educational institution. However, the employers
are still minimally interested in direct management
and direct intrusion into the policies of educational
institutions: only 6 % of managers would like their
companies’ representative to take part in the work
of college boards of educational institutions. A
rather limited number of employers are ready to
participate in development of professional
standards [8, p. 51—52]. Thus, it is obvious that in
future businesses will keep interest towards less
expensive and risky forms of interaction.
In this paper we are going to analyze and
reveal the points where interests of business and
educational institutions go apart at macro and
micro levels.
The macro level has been chosen due to the
fact that the labor market and educational
market actively participate in GDP circulation.
We are attributing causes of the macro level as
follows:
— turbulence of the microeconomic environment.
Many companies in these conditions have a
narrow horizon of planning. So it is difficult to
expect from an employer a request both for
specializations and competences and relevant
number of workers that will be in demand in five
years;
— lack of regulatory and legal framework. In
these days there is no law which would clearly
regulate long-term relationship between educational
institutions and employers. For instance, the
legislation administering contract relations in the
educational field is poorly developed;
— absence of tax concessions and other
incentives at the federal and regional levels for
businesses and enterprises that invest material
and technical and financial resources in
development of universities;
— slow process of establishing modern institutions
of the labor market and educational market and
low level of the state support in interaction of
professional education and business, etc.
At the micro level, creation of an effective
mechanism of social partnership is being slowed
down by such factors as:
— detachment of university science from
advanced practices and innovative technologies,
including pedagogical ones;
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— lack of trust between parties and tendency to
shift responsibility for possible failures on the
potential partner;
— excess regulation — insufficient flexibility,
low adaptability of curriculums, unwillingness of
many professional education institutions to mold
new competences of their graduates that would
help them adapt, be mobile and socially secure;
— differences
in
approaches
towards
management of production processes in the
system of professional education and in business;
— heterogeneity of such a social group as
employers. Small and mid-sized business is not
ready yet to build up long-term relationship with
educational institutions.
In order to get over the abovementioned
problems it is possible to suggest a number of
solutions that can be implemented within a
relatively short period of time.
First, it is reasonable to set up a system of
concessional taxation for companies that assist
educational institutions. Goal-oriented state
support of employers’ initiatives aimed at building
up mechanisms of social-state governance of the
professional education system and assessment
of its performance. Second, setting up an
integral national system of competences and
specializations, including professional standards,
in line with current international trends as a
substantive basis for interaction of professional
education and business. Third, presence of
microeconomic projections for the amount and
structure of the labor market, employment by jobs
and specializations with their further converting
into employment projections by level of education
and qualification. It is principally important that
such projections should be well-founded, available
for all interested parties and constantly up-todate. Forth, provision of channeling for funding
educational programs and extension of rights and
responsibilities of educational process participants.
Fifth,
development
of
innovative
and
technological potential of educational institutions,
including
development
of
technological
marketing, long-term forecasting of technology,
elaboration of new approaches to assessment of
universities depending on their role in the
innovative and technological complex of the
country.
Finally, an important role is allocated to
further development of the legal framework for

interaction of professional education and
business, its concrete definition, creation of
stable partnership procedures. For example, for
further stimulation of legislation of regional
three-party committees it would be reasonable to
take the following steps:
speed up passing through the State Duma the
Code of Labor of the Russian Federation, laws
«On Social Partnership in the Russian
Federation» and «On Associations of Employers»
for further improvement of social and labor
relations and social partnership.
define at the federal level the degree of
responsibility of employers for non-compliance
with the terms of agreement;
initiate, according to the procedures
established by law, introduction of additions into
the article «Terms of Reference of Local
Government» of the Federal law «On General
Principles of Local Government in the Russian
Federation» of the following content: «local
government bodies create conditions to develop
social partnership and they are participants in
the territorial agreements» [1].
Thus, when tackling the existing problem
concerning the breakdown of direct and inverse
links between the labor and educational markets
it is essential that not only the state but also
business should participate which can be
achieved in terms of interaction based on social
partnership.
The analysis done in the paper allows us to
make four conclusions.
First, today there is breakdown of direct and
reverse links between the labor market and
educational market which is confirmed with low
quality of educational services unbalance
between supply and demand for competences in
the labor market, decreased motivation to
improve mobility and a weakening signal
function of education in the labor market.
Second, even though there are problems of
interaction, social dialogue of higher professional
education and business is beneficial for both
parties and contributes to development of human
capital. Moreover, today’s quality of interaction
and partnership of business and educational
institutions has become one of the conditions for
successful promotion of a company, region and
country to economic stability, social wealth, and
mature civil society.
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Third, to develop social partnership in the
field of the labor and educational markets’
interaction, it is important to pay special
attention to maintaining permanent interest and
motivation of social partnership participants by
increasingly diversifying forms of interaction.
Forth, the degree of integration of social
partners can be different. It is crucially
important that this interaction is not a common

one, but interaction of partners to get the effect
for the sake of which they have joined together
in partnership. Only in this case social
partnership will stand, on the one hand, as a
tool of control and, on the other hand, as a
means of diagnostics and problem-solving for
effective interaction of the two markets and, as
a result, increased adaptive capabilities of
human capital.
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